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THE STRATEGIC EXECUTION ALIGNMENT MODEL (SEAM)

Every organisation, whether by design or by default, gravitates toward one of four strategic identities. ldentity is
not strategy. It sits beneath strategy: the operating system that determines how an organisation creates value,
makes decisions, hires, partners, and scales. When identity is deliberately chosen and the organisation is
coherently aligned around it, execution becomes smooth and efficient. When it emerges by accident or
remains unexamined, the result is often false clarity: a leadership team that feels strategically aligned while
operational teams experience friction, firefighting, and confusion.

Identities emerge because leaders naturally optimise different organisational levers: structure, process,
people, and network. Each optimisation direction produces a distinct identity, and each identity optimises
something different while necessarily sacrificing something else. There is no superior identity. The question is
not which is best, but which is right for this organisation at this stage, and whether everything else is aligned
around that choice.
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Efficient Machine

Process-optimised operating system. Wins through executing more efficiently than competitors. Standardised offerings, economies of scale,
automation, predictable operations.

Sacrifices autonomy and agility for efficiency and scale.

Elite Team

Expert-autonomy operating system. Wins through responding better than competitors. Flexible, bespoke offerings, specialist expertise, high
individual autonomy.
Sacrifices scale and standardisation for expertise and speed.

Giant Monster

Integration-coordination operating system. Wins through integrating variety competitors will not. End-to-end complex offerings, cross-functional
coordination.

Sacrifices agility and simplicity for breadth and synergy.

Visionary Ecosystem

Network-orchestration operating system. Wins through changing the game. Unique partnerships, interface-focused, asset-light, network
orchestration.

Sacrifices control and predictability for network leverage.

Identity is not simply a label. It becomes powerful when every organisational element aligns with the chosen
identity: hiring, pricing, partnerships, structure, culture, and decision-making. When those elements pullin
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different directions, organisations experience friction even when strategy appears clear. In the analyses that
follow, we explore which identity each shortlisted company appears to be gravitating toward, where their
signals are coherently aligned, and where that coherence may be under pressure.

THE SHORTLISTED COMPANIES

auryx SEAM ldentity: Visionary
auryx.ai Ecosystem

Al models that convert sound into health insights via consumer earbuds and devices.

IDENTITY ASSESSMENT

auryx appears to operate as a Visionary Ecosystem, building a foundation model (platform technology)
designed to be embedded into existing consumer devices made by others. Their operating model is inherently
partnership-dependent and interface-focused: they do not make the earbuds, they make the intelligence that
runs on them. The aspiration to create "the world's best foundation model" for sound-to-health signals points
toward network orchestration and market creation rather than product delivery.

ALIGNMENT SIGNALS

The emphasis on working through existing consumer hardware is a coherent Visionary Ecosystem signal. By
positioning as infrastructure intelligence rather than a device maker, auryx avoids the capital intensity of
hardware while leveraging network effects across device ecosystems. This is a clean strategic posture for a
company at this stage.

STRATEGIC TENSION

The key identity question for auryx will emerge as they scale: does the team build toward becoming an enabling
platform that partners broadly (Ecosystem), or does the depth of their Al expertise pull them toward becoming
a specialist research unit licensing to a narrow set of clients (Elite Team)? Foundation model language
suggests platform ambitions, but the scientific intensity of acoustic health Al could create gravitational pull
toward specialism. How this tension resolves will shape hiring, partnerships, and commercial model.

Cyclana Bio
cyclanabio.com SEAM lIdentity: Elite Team

Merging computational and tissue-level biology to discover a cure for endometriosis by targeting the
extracellular matrix.

IDENTITY ASSESSMENT

Cyclana Bio presents strong Elite Team characteristics: a small, interdisciplinary scientific team with deep
specialist expertise tackling a complex problem through novel approaches. The founding team's backgrounds
(Cambridge PhDs, Altos Labs alumni) and their focus on breakthrough science at the tissue level all point to an
organisation built around expert-driven problem solving. Their £5m pre-seed from specialist investors
reinforces this positioning.

ALIGNMENT SIGNALS

There is notable coherence between Cyclana Bio's stated mission and their operational approach. The focus
on a single, underserved disease area (endometriosis), the reliance on specialist scientific talent, and the
mission-driven culture ("closing the gender health gap") are well-aligned Elite Team signals. The decision to
build functional disease models from donated menstrual fluid represents the kind of unconventional,
expertise-led approach characteristic of this identity.

STRATEGIC TENSION
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Cyclana Bio's founders describe ambitions that extend beyond a single drug programme. Phrases like "change
the framework of biomedical discovery itself" and the explicit platform language around whole-tissue
methodology suggest aspirations toward a Visionary Ecosystem identity. If their tissue-level approach proves
generalisable to inflammatory bowel disease, osteoarthritis, and other conditions, the organisation will face a
defining choice: remain a focused Elite Team pursuing therapeutic excellence, or evolve into a platform that
enables broader discovery. This is a familiar and consequential tension for biotech startups approaching their
next growth phase.

Electra Bio SEAM Identity: Visionary
electra.bio Ecosystem

Bioelectronic lab-grown organs turning Organ-on-Chip technology into transformative reality for drug
discovery.

IDENTITY ASSESSMENT

Electra Bio appears oriented toward a Visionary Ecosystem identity. Their stated mission is to empower
innovation for others through bioelectronic measurement, acting as enabling infrastructure for the drug
discovery process rather than pursuing drug candidates themselves. The language of "seamlessly blending
biology with cutting-edge electronics" and emphasis on providing tools and platforms for researchers suggests
a company positioning itself as a node in a broader innovation network.

ALIGNMENT SIGNALS

Several signals align with Ecosystem identity: the collaborative network prominently displayed on their site
(University of Cambridge, Parkwalk, Cambridge Enterprise), the "customer-centric approach" emphasising
integration into existing research pipelines, and the positioning around the FDA Modernization Act 2.0 as a
market-creating regulatory shift. These all suggest a company thinking in terms of enabling an ecosystem
rather than operating as a standalone specialist.

STRATEGIC TENSION

The observable tension here lies between Ecosystem aspirations and the current reality of being a very early-
stage, small team with deep scientific expertise, which is structurally more like an Elite Team. Many university
spinouts begin as Elite Teams (expertise-driven, small, agile) and aspire to become Ecosystems (platform,
partnership-driven, enabling). The question is whether Electra Bio has made a deliberate identity choice or
whether both identities are operating simultaneously without resolution. How they hire, price, and partner over
the next 12 months will reveal which identity is truly driving decisions.

FactTrace SEAM Identity: Visionary
facttrace.ai Ecosystem

Building truth infrastructure for the Al era: fingerprinting facts so they can be verified wherever they appear.

IDENTITY ASSESSMENT

FactTrace positions itself explicitly as infrastructure, and the language throughout its public communications
reinforces this: "truth infrastructure", "digital fingerprint", "foundation that preserves integrity of meaning". This
is quintessential Visionary Ecosystem language. The company is not building a product that solves one
problem; it is building a layer that others will build upon. The founder's background (having previously built and
sold OKRA.ai) suggests experience with platform-scale thinking.

ALIGNMENT SIGNALS

The early engagement with government and public institutions is coherent with an Ecosystem identity, where
adoption by large, trust-sensitive organisations creates network effects. The separation of "truth corpus" and
"opinion corpus" is architectural thinking, not product thinking, which further reinforces the infrastructure

Page 4 | jonathan@alignmentcubed.com | www.alignmentcubed.com | © Alignment Cubed 2026


http://www.alignmentcubed.com/

ALIGNM=NT?3

positioning. The decision to remain self-funded until institutional adoption is established shows disciplined
alignment between identity and growth strategy.

STRATEGIC TENSION

The primary identity risk for FactTrace is the gap between infrastructure ambition and early-stage reality.
Infrastructure businesses require widespread adoption to create value, yet the company has only recently
emerged from stealth. There may be internal pressure to pursue specific, narrow use cases (government fact-
checking, media verification) that look more like an Efficient Machine or Elite Team approach in order to
generate revenue. The question worth exploring is whether FactTrace can maintain its platform identity through
the difficult early period when the natural temptation is to become a bespoke consultancy for individual
institutional clients.

Loop52 SEAM Identity: Visionary
loop52.com Ecosystem

Circular plastics platform for automotive, connecting dismantlers, recyclers and OEMs to meet EU recycled-
content regulations.

IDENTITY ASSESSMENT

Loop52 presents clear Visionary Ecosystem characteristics. The company describes itself as a "platform" that
"connects" multiple actors in an existing value chain: dismantlers, recyclers, and OEMs. It does not process
plastics itself; it orchestrates a network. The use of VIN-level traceability, material mapping, and Al-assisted
identification to enable a closed-loop supply chain is classic network-orchestration thinking: asset-light,
interface-focused, and creating value by enabling coordination rather than performing the work.

ALIGNMENT SIGNALS

The regulatory driver (EU End-of-Life Vehicle regulations requiring 6.25% recycled plastic content) creates a
structural market need that is well-suited to an Ecosystem approach. No single actor in the automotive
plastics chain can solve this alone; it requires the kind of multi-stakeholder coordination that platforms excel
at. Loop52's positioning as the connective infrastructure is strategically coherent.

STRATEGIC TENSION

For a company founded in 2025 with approximately three employees, the Ecosystem identity is aspirational
rather than operational. The immediate challenge is building enough supply-side relationships (with
dismantlers and recyclers) to make the platform valuable to demand-side OEMs. Early-stage platforms often
face a chicken-and-egg problem that can push founders toward doing more of the work themselves (shifting
toward Efficient Machine behaviours) rather than purely orchestrating. Whether Loop52 can maintain its
platform identity while building initial traction, or whether it temporarily adopts a more hands-on approach,
will be an interesting identity question to watch.

NanoPrint Innovations
nanoprintinnovations.com SEAM Identity: Elite Team

High-speed, vacuum-free thin-film deposition systems enhancing solar cell efficiency and enabling scalable
production.

IDENTITY ASSESSMENT

NanoPrint Innovations exhibits strong Elite Team characteristics. The company is built around a specific
technical breakthrough (atmospheric-pressure, vacuum-free thin-film deposition operating 100x faster than
conventional methods) developed through deep academic expertise at Cambridge. The small, highly qualified
team (PhD-level materials scientists from Cambridge, Oxford, Imperial, and international institutions) and the
focus on a differentiated capability rather than broad market coverage are hallmarks of an expertise-driven
organisation.

ALIGNMENT SIGNALS
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There is coherent alignment between NanoPrint's identity signals: the product offering (selling specialist
equipment systems, not mass-produced components), the team composition (research scientists with
publishing track records), the location (Maxwell Centre at Cambridge), and the customer model (both
industrial and research users with a trial-period approach). These all point to an organisation that wins by being
better, not bigger.

STRATEGIC TENSION

The interesting identity tension will emerge as NanoPrint scales. Their NanoCompact system serves both
research and industrial customers. If industrial adoption grows, the company may face pressure to
standardise its offering and shift toward Efficient Machine behaviours (volume production, process
optimisation, cost reduction). The "Nanolndustrial" system currently in development for larger-scale
applications hints at this trajectory. The question is whether NanoPrint remains an innovation-led equipment
company (Elite Team) or evolves toward becoming a manufacturing technology provider (Efficient Machine).
The £1m seed from Linear Capital and upcoming pre-A round suggest growth expectations that may accelerate
this tension.

Protalea Bio
protaleabio.com SEAM lIdentity: Elite Team

Halting cancer and neurodegeneration progression by targeting pre-disease inflammation.

IDENTITY ASSESSMENT

Protalea Bio operates with clear Elite Team characteristics. The company targets a scientifically ambitious
thesis (that pre-disease inflammation is the treatable root cause of both cancer and neurodegeneration) which
requires deep specialist expertise and conviction. The approach of intervening before disease has fully
developed is inherently high-risk, high-reward science that demands the kind of agile, expert-led decision-
making typical of an Elite Team identity.

ALIGNMENT SIGNALS

The dual-indication focus (cancer and neurodegeneration) through a single mechanism (pre-disease
inflammation) is an aligned Elite Team approach. Rather than pursuing breadth across therapeutic areas with
different approaches, Protalea concentrates its expertise on a unifying biological insight. Their engagement
with the Cambridge biotech ecosystem (Cancer Tech Accelerator, 02h group events) suggests a mission-
driven, relationship-rich operating model consistent with this identity.

STRATEGIC TENSION

The breadth of Protalea's therapeutic ambition (both cancer and neurodegeneration) creates an interesting
tension within their Elite Team identity. Most early-stage biotechs in this quadrant would be expected to focus
on a single disease area to concentrate limited resources. Protalea's choice to span two of medicine's largest
challenges suggests either exceptional confidence in their underlying platform or a choice that may need
resolving as the company progresses through development. If both programmes advance, the organisation
may face a Giant Monster question: can it sustain the complexity of multiple therapeutic programmes while
maintaining Elite Team agility?

Quadlytics
quadlytics.co.uk SEAM lIdentity: Elite Team

Patent-pending technology identifying bacteriophage combinations that work better together for efficient
antimicrobials.

IDENTITY ASSESSMENT

Quadlytics presents as a classic research-driven Elite Team. Spun out from the Quadram Institute (a specialist
food and health research centre), the company is built around a specific scientific capability: using genomic
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approaches like TraDIS to identify synergistic bacteriophage combinations. This is deeply specialist work
requiring rare expertise, and the patent-pending technology creates the kind of defensible competitive
advantage typical of Elite Team organisations.

ALIGNMENT SIGNALS

The alignment between Quadlytics' scientific heritage (Quadram Institute), its market approach (ICURe Explore
programme for commercial validation), and its multi-sector ambition (human health, animal health,
agriculture, food safety) is coherent for an early-stage Elite Team exploring where its core expertise creates
most value. The Norwich Research Park ecosystem provides the kind of trusted, specialist network that Elite
Teams thrive within.

STRATEGIC TENSION

The breadth of potential applications (human health through to agriculture and food production) creates a
familiar scaling question for Elite Teams: where to focus first. Each sector has different regulatory pathways,
commercial dynamics, and partnership requirements. A company optimising for phage cocktails in human
health looks very different from one focused on food safety applications. Quadlytics will likely need to make a
deliberate identity-sharpening choice about its primary market, and this decision will shape everything from
hiring to regulatory strategy. The tension is not problematic at this stage, but it will become increasingly
consequential.

. SEAM Identity: Elite Team
RhosynBio with Efficient Machine
rhosynbio.com aspiration

Innovative antimicrobial surfaces preventing bacterial adhesion and biofilm formation across healthcare, food,
and industrial settings.

IDENTITY ASSESSMENT

RhosynBio currently presents Elite Team characteristics: a specialist technology (antimicrobial surface
modification) developed through deep scientific expertise, targeting a specific technical challenge (preventing
biofilm formation). The passive, long-lasting nature of their surface technology represents a differentiated
capability built on specialist knowledge rather than operational scale.

ALIGNMENT SIGNALS

The multi-sector applicability (healthcare, food processing, industrial, water systems) is coherent for an Elite
Team that has developed a versatile core technology. The engagement with the Norwich Research Park
Innovation Hothouse competition and the Cambridge innovation ecosystem suggests an organisation still in
the validation phase, building credibility through specialist channels.

STRATEGIC TENSION

RhosynBio sits at an interesting identity crossroads. If their antimicrobial surface technology proves scalable
and standardisable, the natural trajectory is toward Efficient Machine identity: a repeatable, cost-effective
solution deployed at volume across multiple industries. However, if different sectors require bespoke
formulations and applications, the company may remain an expertise-led Elite Team delivering customised
solutions. The multi-sector positioning (healthcare, food, industrial) suggests the founders see broad
applicability, but the delivery model has not yet been tested at scale. The question is whether RhosynBio's
technology is more like a standardisable coating (Machine) or a specialist intervention requiring ongoing
expertise (Team).

SEAM lIdentity: Elite Team
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Serenatis Bio
serenatisbio.com

Three novel drugs for OCD targeting glutamate and dopamine receptors, using precision medicine to match
drug to patient.

IDENTITY ASSESSMENT

Serenatis Bio is a well-defined Elite Team. The company is focused on a specific, underserved condition (OCD)
with a differentiated approach (three distinct drug candidates with different mechanisms of action, matched to
patients via precision medicine). This is specialist pharmaceutical science applied to a clearly defined clinical
need. The depth of focus on a single condition, combined with the sophistication of the precision medicine
approach, is characteristic of an expert-led organisation.

ALIGNMENT SIGNALS

The strategic coherence is notable. Rather than developing a single drug and hoping it works for all OCD
patients, Serenatis is developing a portfolio of three mechanisms (glutamate and dopamine receptors) and
using precision medicine to match each patient to the right drug. This is an aligned Elite Team approach that
combines therapeutic depth with scientific rigour. The unmet need is genuine: OCD affects approximately 2%
of the population and existing treatments are widely acknowledged as inadequate.

STRATEGIC TENSION

The ambition to develop three distinct drug candidates simultaneously is both a strategic strength and an
operational challenge for an early-stage company. Each drug programme requires its own preclinical and
clinical development pathway, regulatory strategy, and potentially different commercial partners. The
precision medicine matching layer adds further complexity. The question is whether Serenatis can maintain
the agility and focus of an Elite Team while managing what is effectively a three-programme portfolio, a
challenge more commonly associated with larger, more structured organisations. This is a tension worth
monitoring as the company progresses.

Shuffle Energy SEAM Identity: Visionary
shuffle.energy Ecosystem

Software connecting heat pumps, hot water tanks, and e-boilers to energy markets, reducing electric heating
costs by 30-60%.

IDENTITY ASSESSMENT

Shuffle Energy presents clear Visionary Ecosystem characteristics. The company does not manufacture heat
pumps or install energy systems; it provides the software layer that connects hardware assets to energy
markets. This is classic network orchestration: asset-light, interface-focused, and creating value by
coordinating relationships between manufacturers, energy markets, and end consumers. The explicit B2B2C
model (working through heat pump manufacturers and commercial energy designers rather than directly with
consumers) reinforces the ecosystem positioning.

ALIGNMENT SIGNALS

Shuffle's commercial model is coherently aligned with its Ecosystem identity. The "we only benefit if your
customers see a return" proposition is a network-alignment mechanism: Shuffle's success depends on the
success of its partners' customers. The aggregation model (combining multiple assets to maximise flexibility
trading) creates network effects. The deeper the portfolio, the more effectively they can trade, making each
additional participant more valuable to the whole.

STRATEGIC TENSION

The primary tension for Shuffle is the maturity of the ecosystem it depends on. The UK heat pump market is still
nascent (approximately 200,000 installations against a target of 600,000 per year by 2028). Shuffle's platform
value increases with the number of connected assets, but the addressable market is still developing. This
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creates a timing question: is Shuffle building ahead of the curve, or does the slow pace of heat pump adoption
in the UK risk leaving the platform underutilised? The company's success depends not just on its own
execution but on regulatory and market forces outside its control, which is both the promise and the
vulnerability of the Ecosystem identity.

SEAM lIdentity: Elite Team
SomNyXx with Visionary Ecosystem
somnyx.app aspiration

Al-powered textile-based sleep wearable enabling clinical-grade sleep monitoring from hospital to home.

IDENTITY ASSESSMENT

SomNyx currently presents as an Elite Team with Visionary Ecosystem aspirations. The core proposition
combines specialist expertise in two domains (Al and textile-based wearable technology) to deliver clinical-
grade sleep monitoring. The emphasis on "clinical-grade" positions the product firmly in specialist territory,
requiring the kind of deep technical and clinical expertise typical of an Elite Team. However, the aspiration to
move "from hospital to home" signals broader platform ambitions.

ALIGNMENT SIGNALS

The dual focus on clinical utility and consumer accessibility creates interesting alignment signals. The
"hospital to home" language suggests a phased approach: establish clinical credibility first (Elite Team), then
scale to consumer markets (which would require a different identity). The emphasis on "early diagnostics for
several brain disorders" ties the product back to specialist medical value rather than general wellness.

STRATEGIC TENSION

SomNyx faces a classic scaling identity tension. Clinical-grade monitoring for brain disorder diagnostics is
firmly Elite Team territory: regulated, specialist, expert-dependent. Consumer sleep monitoring ("sleep
smarter, dream deeper") is a different market entirely, one where success depends more on distribution,
brand, and user experience than on clinical expertise. These two markets require fundamentally different
organisational capabilities, partnerships, and cultures. The question is whether SomNyx intends to serve both
simultaneously or whether the consumer positioning is a stepping stone toward the clinical ambition (or vice
versa). Resolving this will be central to the company's strategic clarity.

WHAT THE SHORTLIST REVEALS: CROSS-CUTTING OBSERVATIONS

The most striking observation is what is absent. Not a single company on this shortlist maps naturally to
Efficient Machine or Giant Monster. Every one sits in either Elite Team or Visionary Ecosystem territory, with
two straddling the boundary between quadrants. That is not a coincidence; it tells us something about the kind
of organisation that earns a place on an innovation shortlist in this ecosystem.

The splitis remarkably even: five Elite Teams, five Visionary Ecosystems, and two in transition. But the nature
of that split is revealing. The biotech and life sciences companies (Cyclana Bio, Protalea Bio, Serenatis Bio,
Quadlytics, NanoPrint Innovations) cluster almost entirely in Elite Team. They win through specialist expertise,
deep science, and mission-driven focus. The technology and platform companies (auryx, FactTrace, Loop52,
Shuffle Energy) cluster in Visionary Ecosystem. They win through enabling others, building infrastructure, and
orchestrating networks. This maps neatly onto the two dominant value creation logics in the Cambridge
startup ecosystem: breakthrough science and connective infrastructure.

The two companies in transition (RhosynBio and SomNyx) are perhaps the most interesting from an alignment
perspective, because they are the ones most likely to experience identity tension as they scale. They have not
yet had to choose, and the choice they make will shape everything downstream.

There is also a subtler pattern worth noting. Several of the Elite Teams (Cyclana Bio, Protalea Bio, Quadlytics)
use explicit platform language in their public messaging despite operating as small, expertise-driven teams.
This is the “false clarity” dynamic in miniature: founders who experience themselves as building platforms,
while the organisation they have actually built is structured around specialist expertise. That is not wrong, but it
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does create a future decision point. When the time comes to hire, partner, and raise at scale, the tension
between what the founders say they are building and how the organisation actually operates will need
resolving.

The deeper question, for every company on this list, is not simply which identity they hold but whether
everything in the organisation is aligned around it. Identity becomes powerful when hiring, pricing,
partnerships, structure, and decision-making all reinforce the same operating logic. When those elements pull
in different directions, even the clearest strategy produces friction. The companies on this shortlist that will
scale most smoothly will be those that achieve identity coherence, not just identity awareness.

If there is one headline from this analysis, it would be this: Cambridge’s most promising startups do not lack
ambition for their identity. They lack a framework for choosing it deliberately, and for aligning everything
else around that choice. Every one of these companies has strong signals about who they are. What is less
clear is whether those signals are the result of conscious choice or emergent habit. And that is precisely where
identity-alignment work begins.

THROUGH THE IDENTITY LENS: WHICH COMPANIES MIGHT THE JUDGES FAVOUR?

The #21toWatch judges select seven companies from the twelve shortlisted, assessed against innovation,
challenge, influence, viability, and memorability. We thought it would be an interesting exercise to explore how
these criteria might interact with identity clarity. Companies whose identity is coherent and immediately
communicable may have a natural advantage with a generalist judging panel, regardless of the underlying
quality of the venture itself. This is not a prediction so much as an exploration of how identity translates into
external perception.

STRONGEST IDENTITY SIGNALS

Cyclana Bio £5m pre-seed from NfX and Eka, Altos Labs founding team, genuinely novel science targeting an
underserved condition affecting 1 in 10 women. The identity'and the proposition are immediately coherent.

Serenatis Bio Three distinct drug candidates for OCD with precision medicine matching is a compelling
proposition. Clear unmet need, sophisticated approach, and a well-defined Elite Team identity that is easy for
outsiders to grasp.

FactTrace Founded by a proven Cambridge entrepreneur (OKRA.ai exit). "Truth infrastructure for the Al era" is
a proposition that resonates immediately. The Ecosystem identity is coherent with the ambition.

Shuffle Energy The spark gap problem is tangible, regulatory tailwinds are strong, and the B2B2C software
model is commercially legible. A clean Ecosystem identity with a clear value proposition.

DISTINCTIVE AND MEMORABLE

Quadlytics Phage-based antimicrobials tackling AMR is a genuinely important global challenge. Quadram
Institute pedigree and patent-pending combinatorial approach are distinctive.

auryx Foundation model for sound-to-health insights is an immediately graspable concept. The idea that
existing earbuds could monitor cardiovascular health scores highly on memorability.

Electra Bio Bioelectronic organ-on-chip technology has transformative potential, and the Cambridge
University connections and Parkwalk backing signal credibility. The science is deep and the opportunity is
large.

THE IDENTITY OBSERVATION

If the pattern we have identified holds, the companies that the judges find most compelling will be those
whose identity is most coherently expressed through their public signals. The ventures that may find it harder
to stand out will be those where the proposition, while strong, requires more explanation to land with a
generalist audience. That is not a reflection of company quality; it is a reflection of how identity coherence
translates into external clarity. The same dynamic plays out in investor pitches, customer conversations, and
talent recruitment. Identity coherence does not just help you win awards. It helps you build organisations that
work.
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We offer this exploration in good spirit. We have no inside knowledge of the judging process, and we
congratulate all twelve shortlisted companies on their achievements regardless of the outcome.

ABOUT THESE ANALYSES

These Strategic Identity Snapshots were created by Alignment Cubed as part of our ongoing exploration of how
the region’s most innovative companies navigate strategic identity questions. Our goal is not to evaluate
individual organisations but to contribute to a broader conversation about organisational clarity and alignment.

Every growing organisation faces the challenge of identity. Strategy may feel clear at the leadership level, yet
across teams, people can experience friction, misalignment, and confusion. This is rarely a failure of intent. It
is almost always a consequence of identity emerging by default rather than by design.

Alignment Cubed helps CEOs and leadership teams of 5-150 person organisations to surface the identity that
has emerged, decide whether it is the identity they would deliberately choose, and align everything in the
organisation around that choice. We work one layer deeper than strategy: at the level of the operating system
itself.

WE WELCOME YOUR PERSPECTIVE

We would welcome the perspective of any company featured here, or anyone who knows their situation more
intimately than we can from outside. If our analysis resonates, misses important context, or sparks useful
thinking, we would value hearing about it.

jonathan@alignmentcubed.com | www.alignmentcubed.com

Clarity. Cohesion: Capability.
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